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Abstract 

This thesis examines the pragmatic effectiveness of linguistic devices used 

in English and Uzbek internet menu texts. It focuses on how lexical choices, 

evaluative adjectives, descriptive expressions, persuasive language, and 

culturally specific terms influence consumers’ perceptions and food choices in 

digital environments. The study compares English and Uzbek online menu 

descriptions to identify similarities and differences in the use of linguistic 

strategies aimed at attracting customers, highlighting food quality, and creating 

positive expectations. Particular attention is paid to the pragmatic functions of 

language, including informing, persuading, appealing to emotions, and 

encouraging purchasing decisions. The research employs comparative, 

descriptive, and pragmatic analysis to explore how linguistic devices contribute 

to the communicative effectiveness of online menu texts. The findings are 

expected to provide insights into the role of language in digital gastronomic 

communication and offer practical implications for developing clear, persuasive, 

and culturally appropriate menu descriptions for English- and Uzbek-speaking 

audiences. 
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INTRODUCTION 

The rapid development of digital technologies and the widespread use of 

online food ordering platforms have significantly transformed the ways in which 

restaurants communicate with consumers. Internet menu texts have become an 

essential component of digital gastronomic communication, serving not only to 

provide information about dishes but also to attract customers, shape their 

expectations, and influence purchasing decisions. In this context, language plays 

a crucial role in determining how food products are presented, perceived, and 

evaluated by potential consumers. Consequently, the pragmatic effectiveness of 

linguistic devices in online menu descriptions has emerged as a relevant area of 

research at the intersection of linguistics, pragmatics, and digital 

communication. The pragmatic effectiveness of internet menu texts depends on 

the strategic use of various linguistic devices, including evaluative adjectives, 

descriptive expressions, persuasive vocabulary, culturally marked terms, and 

emotionally appealing formulations. Expressions such as freshly prepared, rich 

in flavour, traditional homemade dish, and authentic taste do more than describe 

food characteristics; they may also create positive associations, increase 

perceived value, and encourage consumers to consider a particular dish. The 

selection and arrangement of linguistic elements can therefore influence the 

communicative function of a menu text and contribute to the construction of a 

restaurant's image. However, the effectiveness of these devices depends on 

contextual factors, including the target audience, cultural expectations, the type 

of food, and the communication environment. A comparative analysis of English 

and Uzbek internet menu texts is particularly significant because the two 

languages operate within distinct linguistic and cultural contexts. English-

language menus frequently employ concise descriptive phrases, sensory 

vocabulary, and evaluative expressions to highlight taste, texture, freshness, and 

preparation methods. Uzbek-language menus may similarly use descriptive and 

persuasive language while also drawing on national culinary traditions, 
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hospitality values, and culturally significant food names. Such differences 

provide an opportunity to investigate how linguistic choices are adapted to 

consumers' expectations and how pragmatic meaning is constructed in different 

cultural environments. Nevertheless, these tendencies should be examined 

through actual menu data rather than assumed to apply uniformly to all English- 

and Uzbek-language platforms. Despite the growing importance of digital 

gastronomic communication, the comparative pragmatic analysis of English and 

Uzbek internet menu texts requires further systematic investigation. In 

particular, examining how descriptive, evaluative, and persuasive linguistic 

devices function in the two languages can help clarify the relationship between 

linguistic form, communicative intention, and potential consumer response. 

Such an approach is relevant not only to theoretical pragmatics but also to 

restaurant marketing, online menu development, and the localization of 

gastronomic content for different linguistic audiences. The aim of this study is 

to investigate the pragmatic effectiveness of linguistic devices in English and 

Uzbek internet menu texts, focusing on their communicative functions, 

persuasive potential, and role in shaping consumers' perceptions of food 

products. To achieve this aim, the study pursues the following objectives: (1) to 

identify the principal linguistic devices used in English and Uzbek online menu 

descriptions; (2) to examine their pragmatic functions in informing, evaluating, 

and persuading consumers; (3) to compare similarities and differences in the use 

of descriptive and persuasive strategies across the two languages; and (4) to 

determine how cultural and contextual factors may influence the interpretation 

and potential effectiveness of these devices. The object of the study is internet 

menu texts published in English and Uzbek. The subject of the study comprises 

the pragmatic features and communicative functions of the linguistic devices 

employed in these texts. Comparative, descriptive, contextual, and pragmatic 

analysis are proposed as the principal research methods for identifying and 

interpreting the selected linguistic features. The theoretical significance of the 
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study lies in its contribution to the understanding of pragmatic meaning in digital 

gastronomic discourse. Its practical value relates to the development of more 

informative, persuasive, and culturally appropriate online menu descriptions. 

The findings may also be useful for restaurant owners, content developers, 

translators, and digital marketing specialists seeking to improve communication 

with English- and Uzbek-speaking audiences. By examining internet menu texts 

through a comparative pragmatic perspective, this study seeks to demonstrate 

that linguistic choices constitute an important part of digital food presentation. 

Their effectiveness should be understood not merely in terms of the presence of 

persuasive expressions, but also in relation to  communicative context, cultural 

expectations, and the needs of the intended audience. 

MAIN BODY 

Internet menu texts represent a specific form of digital gastronomic 

discourse in which language performs several communicative functions 

simultaneously. In addition to providing factual information about dishes, online 

menus are designed to attract attention, communicate product value, establish 

consumer expectations, and encourage purchasing decisions. Their pragmatic 

effectiveness depends on how successfully linguistic choices convey the 

intended message to the target audience. 

From a pragmatic perspective, meaning is determined not only by the literal 

content of an utterance but also by its communicative purpose and the context in 

which it is interpreted. In internet menus, this means that a description may 

simultaneously inform consumers about ingredients, emphasize the quality of a 

dish, and create a favorable emotional impression. For example, the phrase 

“Freshly prepared chicken with aromatic herbs” provides information about 

preparation and ingredients while suggesting freshness and an appealing sensory 

experience. These devices can perform overlapping functions. For instance, 

“Traditional Uzbek plov with tender beef and aromatic spices” identifies the 
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dish, describes its characteristics, and evokes associations with Uzbek culinary 

heritage. Its pragmatic effect therefore depends on the interaction between 

descriptive information, evaluative language, and cultural meaning. English and 

Uzbek online menus employ linguistic resources to present dishes attractively 

and communicate their distinctive qualities. However, the choice of vocabulary 

and the way descriptions are structured may vary according to linguistic 

conventions, cultural expectations, platform requirements, and the intended 

audience. English-language menu descriptions often use compact adjective–

noun combinations and concise descriptions of preparation methods. 

Expressions such as “crispy fried chicken,” “slow-cooked beef,” and “fresh 

garden salad” combine product information with positive sensory associations. 

Such constructions enable readers to identify important characteristics quickly, 

which is particularly useful in digital environments where descriptions must 

remain concise. 

Uzbek-language menus may also use evaluative and sensory vocabulary, 

including “mazali palov,” “yumshoq go‘sht,” “xushbo‘y ziravorlar bilan 

tayyorlangan taom,” and “yangi uzilgan sabzavotlardan tayyorlangan salat.” 

These expressions emphasize taste, texture, aroma, and freshness. In addition, 

references to traditional preparation methods and national culinary heritage may 

strengthen the cultural identity of a dish. Persuasion is an important component 

of internet menu communication. Consumers usually cannot directly smell, taste, 

or examine dishes before placing an online order. Consequently, menu 

descriptions serve as a linguistic substitute for some aspects of direct sensory 

experience. Through carefully selected expressions, restaurants can 

communicate expected qualities and help consumers imagine the product. One 

common strategy is the use of positive evaluative language. Words such as 

delicious, premium, authentic, and tender may encourage favorable judgments 

by presenting a dish in positive terms. In Uzbek, corresponding expressions such 

as mazali, sifatli, an’anaviy, and yumshoq may perform similar functions. 
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However, the actual influence of these words on consumer decisions requires 

empirical verification. A second strategy involves sensory appeal. Descriptions 

referring to aroma, texture, taste, and visual appearance can help consumers 

construct a mental representation of a dish. For example, “Golden, crispy 

potatoes served with a creamy sauce” emphasizes appearance, texture, and 

consistency. Similarly, “Xushbo‘y ziravorlar bilan tayyorlangan, yumshoq 

go‘shtli palov” foregrounds aroma and texture while referring to a culturally 

recognizable dish. A third strategy is cultural positioning. Expressions such as 

traditional Uzbek cuisine, authentic local recipe, and homemade-style cooking 

associate dishes with tradition, authenticity, and familiarity. Such expressions 

may be especially relevant when restaurants introduce national dishes to 

international customers. Nevertheless, cultural references should be accurate and 

should not replace essential information about ingredients or preparation. A 

fourth strategy is informational clarity. Clear descriptions of ingredients, 

cooking methods, and serving portions can reduce uncertainty and support 

informed choices. This function is particularly important for consumers who 

need to understand what a dish contains before ordering it. Although English and 

Uzbek menu texts may share similar communicative objectives, their pragmatic 

interpretation can be influenced by cultural differences. Food-related 

expressions frequently carry associations that extend beyond their literal 

meanings. As a result, the same descriptive strategy may produce different 

interpretations among audiences with different cultural backgrounds. In Uzbek 

gastronomic discourse, traditional dishes such as plov, norin, and sumalak may 

evoke associations with hospitality, family gatherings, regional identity, and 

festive occasions. A menu description that identifies a dish as a traditional 

specialty can therefore communicate both culinary information and cultural 

significance. For international audiences, however, the name alone may not 

provide sufficient information about ingredients or preparation. Adding a 

concise explanation can improve understanding without eliminating the dish's 
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cultural identity. English menu texts also employ cultural references, particularly 

when presenting traditional dishes or regional specialties. Expressions such as 

Sunday roast and English breakfast may evoke established food traditions for 

readers familiar with British culinary culture. For other readers, a short 

description of the principal ingredients and serving style may be necessary. 

These observations suggest that pragmatic effectiveness is closely connected 

with the relationship between language and audience knowledge. A culturally 

meaningful expression may be informative and persuasive for one group but 

insufficiently clear for another. Consequently, the development of bilingual 

online menus requires attention to both linguistic equivalence and cultural 

accessibility. The comparative analysis suggests that linguistic devices in 

English and Uzbek internet menu texts perform interconnected informational, 

evaluative, persuasive, and cultural functions. Evaluative adjectives and sensory 

vocabulary can make descriptions more expressive, while clear ingredient 

information supports consumer understanding. Cultural references may 

strengthen the identity of traditional dishes, particularly when the menu 

addresses an audience unfamiliar with the cuisine. However, the presence of 

persuasive language alone does not establish its actual effect on purchasing 

behavior. The analysis presented here is based on illustrative linguistic examples 

and a qualitative comparison of potential pragmatic functions. To measure 

effectiveness empirically, further research should examine authentic English and 

Uzbek menu corpora, classify linguistic devices according to their frequency and 

function, and, where possible, compare menu wording with consumer responses 

or ordering behavior. Such research would provide a stronger basis for 

determining which linguistic strategies are most effective in different digital and 

cultural contexts. It would also help distinguish between the intended persuasive 

function of a menu description and its measurable influence on consumers.  

CONCLUSION 
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This study examined the pragmatic effectiveness of linguistic devices in 

English and Uzbek internet menu texts, focusing on their informational, 

evaluative, persuasive, and cultural functions. The comparative analysis 

demonstrates that language plays an important role in presenting food products, 

communicating their distinctive characteristics, and shaping consumers’ 

expectations in digital gastronomic environments. The findings lead to several 

conclusions. First, evaluative adjectives and sensory expressions, including 

delicious, fresh, crispy, tender, and aromatic, can contribute to the positive 

presentation of dishes by emphasizing their perceived taste, texture, freshness, 

and quality. Similar linguistic resources are available in Uzbek, where 

expressions such as mazali, yangi, qarsildoq, yumshoq, and xushbo‘y perform 

comparable descriptive and evaluative functions. However, their actual 

persuasive effects may vary according to context and audience. Second, the 

comparison indicates that informational clarity is an essential component of 

effective online menu communication. Descriptions that identify ingredients, 

preparation methods, and distinctive characteristics help consumers understand 

what a dish contains. Combining factual information with appropriate sensory 

vocabulary can make menu texts informative and appealing without relying 

excessively on promotional language. Third, cultural references play a 

significant role in the presentation of traditional dishes. Expressions referring to 

Uzbek culinary heritage, such as traditional Uzbek plov, can communicate 

national identity while introducing unfamiliar dishes to international audiences. 

Similarly, references to Sunday roast and English breakfast may evoke 

established culinary traditions in English-language menus. Where cultural 

knowledge cannot be assumed, concise explanations can improve 

comprehension while preserving the original identity of the dish. Fourth, the 

pragmatic effectiveness of linguistic devices depends on several interrelated 

factors, including the target audience, lexical selection, cultural context, textual 

conciseness, and accuracy of information. Therefore, the successful 
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development of English and Uzbek internet menu texts requires an appropriate 

balance between persuasion, informativeness, cultural authenticity, and 

communicative clarity. In conclusion, the pragmatic analysis of English and 

Uzbek internet menu texts provides valuable insights into the relationship 

between linguistic choices and digital gastronomic communication. The 

practical implications of this study include the development of clear, 

informative, and culturally appropriate menu descriptions for online restaurants 

and food delivery platforms. Nevertheless, the examples discussed in this study 

are illustrative, and their actual effectiveness cannot be established without 

empirical evidence. Future research should therefore investigate authentic 

English and Uzbek menu corpora, examine the frequency and distribution of 

specific linguistic devices, and assess consumer responses to different 

descriptive and persuasive strategies. Such research would contribute to a more 

comprehensive understanding of how linguistic choices influence the 

interpretation and potential effectiveness of internet menu texts. 

FOYDALANILGAN ADABIYOTLAR RO‘YXATI 

1. Chau A. Y. Culinary Subjectification: The Translated World of Menus 

and Orders // HAU: Journal of Ethnographic Theory. – 2014. – Vol. 4, No. 2. – 

DOI: https://doi.org/10.14318/hau4.2.007.  

2. Amenador K. B., Wang Z. The Translation of Culture-Specific Items 

(CSIs) in Chinese-English Food Menu Corpus: A Study of Strategies and Factors 

// SAGE Open. – 2022. – Vol. 12, No. 2. – DOI: 

https://doi.org/10.1177/21582440221096649.  

3. Şener Erkırtay O. Türk Mutfak Kültürünün Menü Çevirileri Yoluyla 

Aktarımı // Edebiyat ve Beşeri Bilimler Dergisi. – 2023. – No. 70. – B. 49–58. – 

DOI: https://doi.org/10.5152/AUJFL.2023.23079.  

https://doi.org/10.14318/hau4.2.007
https://doi.org/10.1177/21582440221096649
https://doi.org/10.5152/AUJFL.2023.23079


Ilm fan taraqqiyotida raqamli iqtisodiyot va zamonaviy 

ta'limning o'rni hamda rivojlanish omillari 

 

22-To’plam 4-son Oktyabr, 2026   291 

 
 

4. Díaz-Pérez F. J. On the Translation of Culinary Terms in Malaga 

Province Restaurant Menus into English: A Corpus-Based Study // Hermēneus. 

Revista de Traducción e Interpretación. – 2024. – No. 26. – B. 135–159. – DOI: 

https://doi.org/10.24197/her.26.2024.135-159.  

5. Azzahra Y., Kholifah A. N., Pascarina H. Investigating Food Names 

Translation of Restaurant and Café Menus // PAROLE: Journal of Linguistics 

and Education. – 2024. – Vol. 14, No. 1. – B. 52–65. – DOI: 

https://doi.org/10.14710/parole.v14i1.52-65.  

6. Al-Batineh M. Translation and Localization of Food Menus on Mobile 

Delivery Apps in the United Arab Emirates: A Multimodal and Reception Study 

// Perspectives: Studies in Translation Theory and Practice. – 2024. – Vol. 34, 

No. 4. – B. 731–756. – DOI: https://doi.org/10.1080/0907676X.2024.2414273 

 

 

 

 

 

 

 

 

 

https://doi.org/10.24197/her.26.2024.135-159
https://doi.org/10.14710/parole.v14i1.52-65
https://doi.org/10.1080/0907676X.2024.2414273

